
For the past six months, from September 2024 
to February 2025, the Kenya Legal and Ethical 
Issues Network on HIV and AIDs (KELIN) been 
running the #KulaFitiKe Campaign—an all-
digital advocacy push to get Kenyans talking 
(and acting!) about healthy eating. 

We’ve Been 
Talking About 
Healthy Diets 
for Half a Year 
Now – Are You 
Listening?

NEWS UPDATE
HEALTHY DIETS CAMPAIGN

Why  it matters? 
The consumption of foods that are high in 
nutrients of concern (Sodium(salt), sugar 
and Fats) often in processed foods, are 
fueling the rise of Non-Communicable 
Diseases (NCDs) in Kenya. Large food 
corporations also continue to exploit 
weak policy regulations to market harmful 
processed foods.



What We Set Out to Do
The #KulaFitiKe Campaign has three broad objectives:

People before Profits 
It’s time for policies that put public health 
before corporate profits! Today’s generation 
and the generations to come deserve to be 
protected. To do this, we took the fight online, 
using digital platforms as a powerful tool to 
reach thousands of people. With seven Digital 
Health Champions leading the charge on 
TikTok, Instagram, LinkedIn and  X, we built a 
movement that engaged over 100,000 people in 
just a few months! To give you a sneak peek we 
had posts on Introduction to NCDs, Choosing 
Healthier options, Why we need front-of-pack 
warning labels, and How often are children 
exposed to predatory marketing?

Raise Public Awareness 

Help people understand the link between unhealthy diets 
and diseases like diabetes, hypertension, and obesity.

Shift Perspectives on Food Marketing 

Expose how misleading ads trick us into poor food choices, 
and advocate for Front-of-Pack Warning Labels (FOPL)- 
which clearly identify products with high levels of nutrients 
of concern through easy to interpret symbols.

Advocate for Policy Change 

We’re urging the Kenyan government to create a strong legal 
and policy framework that empowers us to make informed, 
healthier food choices including FOPL labels and guidelines 
restricting marketing of unhealthy foods to children. 

https://www.instagram.com/reel/C_a1NszIZMZ/?igsh=MWFpd2h2bjgzcmN2bg%3D%3D
https://www.instagram.com/reel/DA863pNIoCA/?igsh=ZmJxYjQzYjRuMXBq
https://www.instagram.com/reel/DA863pNIoCA/?igsh=ZmJxYjQzYjRuMXBq
https://www.tiktok.com/@/video/7418110581800062214?_r=1&_d=secCgYIASAHKAESPgo8gkZ6lBbUpy6855DO%2FTiB6kzYSQN0dBFfZQewmqQsVEZloyY%2FrNr82WdH4mJcHriVdsIFM7pE5KI0%2BZthGgA%3D&u_code=ecdeelkc9kmild&share_item_id=7418110581800062214&timestamp=&utm_campaign=client_share&utm_source=short_fallback&share_app_id=1233
https://www.tiktok.com/@/video/7418110581800062214?_r=1&_d=secCgYIASAHKAESPgo8gkZ6lBbUpy6855DO%2FTiB6kzYSQN0dBFfZQewmqQsVEZloyY%2FrNr82WdH4mJcHriVdsIFM7pE5KI0%2BZthGgA%3D&u_code=ecdeelkc9kmild&share_item_id=7418110581800062214&timestamp=&utm_campaign=client_share&utm_source=short_fallback&share_app_id=1233
https://www.instagram.com/reel/DBrJM2PNL60/?igsh=YXJwYnowaGV1ZW0%3D
https://www.instagram.com/reel/DBrJM2PNL60/?igsh=YXJwYnowaGV1ZW0%3D


What’s  Next?
This campaign is just the beginning. We will not stop until we see:

i. Mandatory front-of-package warning labeling (FOPWL)  for all ultra-processed foods
ii. Stricter laws to stop predatory marketing of unhealthy foods to children

iii. More people making informed food choices for their health and their families

Your Role in This Movement
The fight for healthy food environments in Kenya isn’t just ours—it’s yours too! Here’s how you 
can help:

i. Stay informed – Follow pages that share credible nutrition information.
ii. Speak up and play a part – Join us in calling the government to action, including passing 

laws that facilitate an environment for you to make healthier food choices by passing 
Mandatory Front of Pack Warning Labels regulations and restriction of marketing of 
unhealthy foods to children.

iii. Make the switch – Small changes in your diet today can save your health tomorrow.

The power of change is in your hands—and in your feed! Let’s keep the conversation going. 
#KulaFitiKe #HealthyDiets 

What has Worked

Many of you told 
us that you’ve 
started reading food 
labels and making 
healthier purchases.

We saw shifts in 
attitudes towards 
FOPL and junk food 
marketing tactics.

Storytelling worked! 
Personal posts and 
videos—especially 
Instagram Stories—
got people talking 
and asking 
questions.

The campaign 
helped make 
complex health 
information 
digestible, using 
memes, short 
videos, and easy-to-
read infographics.
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To contribute to the discussions on this forum, follow KELIN on our social media 
platforms: 

Twitter:@KELINkenya

Facebook: http://www.facebook.com/kelinkenya

For more information, contact:

Pauline Omoto
Program Officer, Health and Governance
Kenya Legal and Ethical Issues Network on HIV & AIDS (KELIN)
P O Box 112 - 00202 KNH Nairobi. 
Tel: 020, 2515790 | Mobile: +254 710 261 408 / +254 788 220 300
E-mail: paulineomoto@kelinkenya.org  
Website: www.kelinkenya.org

https://www.kelinkenya.org/

